
PROFESSIONAL



Psychoanalysts say that the most delicate feelings 
occur during sex, sleep and eating. Food is not merely a 
physiological need but pleasure, passion and creativity.

In order to take a photo which will “escape” your 
kitchen onto your screen and depict that beauty, you 
need knowledge, high-quality equipment and passion 
towards making art.

FOOD







It is said that a picture is worth a thousand words 
but professional photo is worth even more. Marketing 
experts use exactly that fact that the more expressing 
is the photo the stronger is the impression with the 
viewers who eventually become buyers. It is important 
to say that top advertisement photos are made by the 
whole team of people, often there is a set, costumes, 
make up, hairdressers, various light and smoke effects. 
All in all, a whole fuss as if you are filming a movie, but 
in fact you are making one professional photo that has 
its own story and goal.

ADVERTISEMENT PHOTOS







Since the development of the first fixed photograph 
in 1827, one of the main themes have been portraits. 
Thanks to the development of the photography 
equipment, many possibilities of making portraits  
have expanded.

The great painter of the Middle Ages Caravaggio didn’t 
have Mamiya and Phase One, but he had a keeneye 
and great knowledge. Luckily, we have both Mamiya 
and Phase One but we also have a keen eye, experience 
and enviable knowledge.

PORTRAITS





While speaking with architects, we realized that the 
biggest problem of presenting their work is to do that 
and avoid taking you to various construction sites or 
buildings. There, beside knowledge of photography, 
real photography equipment comes to focus. That is 
done ideally using monorail cameras which can move 
front and back frames in each direction in order to 
achieve ideal parallel lines and they have a high-quality 
Schneider optics which can emphasize sharpness and 
original colors.

ARCHITECTURE
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